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INTRODUCTION

Globally, there are 3.8 billion email users, and on an
3 ) 8 average day, 293 billion emails are sent daily. So,
L ION EVALL UeERe an average email user receives 77 emails per day, which
can be a mix of business, casual, marketing, as well as
SPAM emails.
2 9 3 Unless the email doesn't 'communicate’ with the recipient,
HILLION EMAILS SENT DALY it holds no value and is as good as unsent. People like to

be treated as an actual person instead of just a name in an

7 7 emailing list.

From an email marketer's point of view, the amount of

EMAIL USER RECEIVES EMAILS PER DAY . . . .
work that goes behind planning and executing an email

campaign makes it impossible for a marketer to give special attention to personalizing
every email sent.

Out of the need for finding a way to send a personalized email to multiple recipients
without manual labor was a golden tool invented, i.e., email automation.

The goal of this book to educate you about everything there is to know regarding email
automation such as types of email automation, it's significance & application in email
marketing, challenges faced as well as tools to help you with email automation.

All email examples showcased here are from ReallyGoodEmails.com.
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https://reallygoodemails.com

What is email automation?

Email automation is a tool developed to automate the repetitive process of sending emails
based on the workflow and triggers specified by the email marketer. The advantage of
email automation is that it enables you to send a one-to-one conversation in real-time
without human interference.

Thanks to automated emails, email marketers can send messages that are rich in:

- Relevance
- Engaging content

- Brand building tactics

In fact, it has been observed that automated welcome series have generated 86% higher
open rates, a 196% increase in click-through rates, and 320% more revenue than standard
promotional emails.

With the help of email automation, you can send both kinds of emails i.e. (i) Timely
transactional emails (ii) Content heavy marketing emails. So, you get the best of both, timing

as well as content, without having to manually set up the campaign every time it is to be
sent.

By linking your email automation to your CRM as well as website analytics, your subscribers
can be better targeted based on behavior, preferences, and previous interactions with

the brand. Then further communications can be personalized based on each customer’s
experience.

867 196% 320%

HIGHER OPEN RATES INCREASE IN CLICK-THROUGH RATES MORE REVENUE




Importance of email automation?

Email marketing is all about sending the correct message at the opportune time to the

right audience. Email automation manages to drive in real and meaningful business results

including:

Brand Loyalty

A welcome email to onboard new subscribers and introduce them to your
brand helps them feel associated. Similarly, a timely birthday or anniversary
email makes the customer feel valued and such brand building exercises
help them to recommend your brand to others.

Retention

A reorder reminder email is a personalized communication and shows that
the brand is taking efforts to make the customers feel more valued. As long
as they continue getting a good user experience, there is no reason for them
to venture towards your competition. Longer retention translates to loyal
customers. Similarly, a re-engagement email with the correct message has
more chances to bring back a dormant subscriber.

Revenue

Cart abandonment is something that every brand has to deal with. Thank-
fully, a personalized cart abandonment email can act as the perfect reminder
to reel them back in. In fact, when shoppers knew that the received email
was based on their online activity, the click-through rates increased by 11%
and revenue generated grew by 38%.

Scalability

Whether you are currently sending emails to 100 subscribers today or
10,000 subscribers in the future, your email automation workflow can be
easily scaled. With email automation, any new subscriber is automatically
added as soon as they perform any of the specified trigger conditions.
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Challenges in implementing an email
automation

You may be wondering that if email automation makes the work of an email marketer less
repetitive (too bad email automation cannot do list segmentation or create a workflow by its
own), why do most email marketers afraid to adopt it for all their marketing activities? The
reason is the fact that email automation needs a lot of pre-planning and constant monitoring
along with many other challenges.

Some of the other challenges faced in implementing email automation:

Creating Quality Automation Workflows

Email automation functions on the trigger conditions that you have set up.

I:H:H:I One of the major challenges that most marketers face is creating a foolproof
workflow that addresses all the different kinds of customer behavior.

Workarounds

You cannot get all your email workflows correct in the first try and you can
tweak the workflow whenever you find a gap in the workflow logic.

Integrations

In order to automate your email campaigns, you need to ensure the correct
information is passed on to the automation tool. While you can integrate
most 3rd party tools with your automation tool, it is not necessary that proper
APl might be available for your automation tool.

Workarounds

At the time of choosing the correct email automation tool, research into the
different automation programs for the integrations they support. Do they
support the integrations out-of-box? Does the support team guide with
manual integrations?




Complexity

Email automation is not for the weak of the hearts. Most marketers are
discouraged by the complexity of the overall email automation.

Workarounds

Don’t be afraid. Beyond the initial fear of complexity lies the excitement and
calmness of automation that functions like a clockwork.

Creating Content

Depending on the workflow created, you may have to create at least two
variants of emails for every stage of the workflow. With the different emails
comes the task of creating the email copy for each. If the automation is for a
drip newsletter campaign, it would mean that the content needs to be fresh
and updated periodically.

Workarounds

Unfortunately, there is no workaround for this. Consider this to be a bitter pill
and swallow it. Once you are done with content creation, the rest of the road
Is uphill.

Engagement

Most email marketers are afraid of not getting enough engagement on the
automated emails. Since most automation workflows are based on user side
interaction, the email sent as a result as expected by the subscriber. If you
observe a lack of engagement in your emails also, the culprit might be the

content or the execution.

Workarounds

It is time to pull up the socks and wade into the deep waters of your email
content and identify the issue. Email metrics are your best friends in this case
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Segmentation

Any email automation is only as successful as the segmentation criteria
implemented. The level of segmentation you can achieve depends on the
amount of data you have at your disposal. The more refined you can drill
down the segmentation criteria, the better the level of personalization you can
achieve. The challenge that most email marketers tend to face this stage is
understanding how much data is enough data.

Workarounds

The domain of email list segmentation, it is a good practice to collect as much
data about their preferences, past purchases, online behavior, demographics,
etc as possible without sounding intrusive.

Data management & Optimization

Data can be intimidating if you don’t know how to manage it. Most marketers
face issues in understanding where to start with processing the needful data

and optimizing it for your email automation. This fear can lead to the fear of
complexity discussed earlier.

Workarounds

The magic lies in separating the noise from the actual data. Make sure you are
not collecting the same set of information from different sources. Optimization
involves ensuring that the data collected is progressive in nature. E.g. If you
collect the name and email address from the lead generation form, you don't
need to again ask for it when the customer is filling our their profile.
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Lead generation

Even though lead generation is a process that is conducted for regular email
marketing activity, performing it for email automation is a herculean task for

many. Synonymous with the aforementioned data management issue, email

marketers are unaware of what form of lead generation tactics to implement
as well as what data needs to be collected at every stage.

Workarounds

Chart out the goal of email automation. Do you need to educate the sub-
scribers? Learn about their preferences. Do you wish to increase engage-
ment? List the past purchase history. Do you want to re-engage inactive
subscribers? Fetch the last opened or engaged email they last opened.

Reporting

How to ascertain that your email automation is a success? Most marketers
have trouble analyzing and reporting the metrics of their email automation

campaigns.

Workarounds

Similar to what we suggested for lead generation, by having a clear goal set
for your automation campaign, you can skim down to the most crucial
metrics and only measure them. Most marketers starting with their email
automation tend to cover all the bases with single email automation. This
results in utter chaos and too many things to look out for.
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Deliverability

Email marketing is all about being permission-based. Most marketers are
skeptically about losing email deliverability as the emails are sent automati-
cally. As explained explicitly, automated emails are emails sent automatically
based on pre-defined action by the user (denoting user consent). So, these
emails are not considered SPAM by the ISP unless someone flags it.

Workarounds

There is nothing you can do as email automation rarely affects deliverability.

i Looking for some quick-fix

email automation solution?

Our team of email automation experts have the
expertise of setting automations in most
common ESPs.

Talk to us now



https://qeinbox.com/contact-us/

Types of Email Automation

Email automation is often mistaken to be a single entity; a one-stop solution for sending dif-
ferent types of emails. Different types of automated emails can be broadly categorized into
categories:

- Triggered Campaigns
- Drip Campaigns

Triggered Campaigns

The first emails in an email automation workflow is always a triggered email.
Based on the user-defined trigger conditions set up in the automation tool, a
specific email is automatically sent to the subscriber who managed to fulfill
the trigger condition. Since these are timely message sent immediately, they
are more prone to draw in better email marketing retention rates, increased
customer engagement, improved click-through rates, and overall higher

customer satisfaction. Most of the triggered campaigns are one-off emails.

Examples of triggered email campaigns are:

- Welcome email

- Downloadable resource email
- Re-engagement email

- Cart abandonment emails

- Reorder reminder emails

- Order Confirmation emails
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Drip Email Campaigns

The drip email campaigns are to email marketing what drip irrigation is to
agriculture. As the name suggests,drip email campaigns are a series of
emails sent at a predetermined time interval and is predominantly used to
nurture interested leads into sales qualified leads. These are not directly trig-
gered but rely on user-end trigger for the email workflow to start sending the
emails. E.g. When someone subscribes to your emails, the resulting welcome
email is a triggered email and lead nurturing email sent 3 days later is a drip

email campaign. Depending on the outcome from the triggered email, the
subscriber progresses to receive the drip emails.
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Depending on the choices made by the subscriber, the drip campaign
adapts and sends relevant consegquent email.

Examples of drip email campaigns are:

- Welcome email

- Downloadable resource email
- Re-engagement email

- Cart abandonment emails

- Reorder reminder emails

- Order Confirmation emails




How to create an email automation workflow

The effectiveness of email automation depends heavily on the workflow it follows. If the logic
behind the workflow manages to predict the actions to take for all scenarios, your automation
will require less intervention in the later stages. The preparation for automating an email
series begins with determining the aim of the campaign, choosing the segmentation criteria
and associating suitable emails to the appropriate trigger condition.

Create a customer journey

The first step begins with determining the customer journey the subscriber is going to follow
right from subscribing to the end goal which could be making a purchase, opt for service trial or
setting up a meeting with your sales team. Based on the journey you chart, you divide it into 6
stages:

- Awareness

- Consideration

- Aquisition

- Service

- Loyalty

- Re-engagement

Each stage stated above is an individual email series or a combination of different series that
depends on the segmentation criteria and trigger conditions as well. The condition for progress
would depend on specific user behavior that is an indication of the subscriber’s interest level. If
someone is looking for headphones and lands on your website then the progress condition at
each stage would be:

Awareness : The subscriber opens the welcome email. Clicks on the call-to-action to
create their profile on your website.

Consideration: Clicks on your promotional emails, compares different headphone models
and may place some in their cart but won't purchase.

Aquisition : The subscriber opens the cart abandonment email and completes the
purchase.
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Service: Provides a product review and gives a rating to their customer experience.

Loyalty : Refers to their peers in order to gain the referral bonus from the
anniversary email you sent.

Re-engagement: Not all subscribers are going to remain ever-engaging. The re-engagement
stage has you send emails to dormant customers with the hopes to
re-engage them and make them active again. Quite a crucial stage to

Set up Segmentation criteria & Trigger conditions

As we stated earlier, email automation automates the repetitive process of sending emails based

on the triggers. Triggers can be any kind of user behavior that satisfies a pre-defined condition.
Some of the common trigger conditions are

- Opt-in

- Unsubscribe

- Form submission
- Message opened
- Message clicked

- The user data was modified i.e. profile updated, buyer’s journey progression, etc.

In order to make sure that the correct message reaches the correct audience at the correct time,
you need to segment your mailing list accordingly. Segmentation paired with trigger helps you
craft emails that are not only personalized to the user's action but also to the customer’s

information. Some of the common segmentation criteria used pre-dominatingly in email
automation are

- Demographics such as age, location, gender
- Newly subscribed

- Engagement rate

- Latest Downloaded Resource

- Purchase history

- Customer Lifetime Value

- Purchase Frequency
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Conditional pathways

In order to work correctly, any logic needs to have both aspects i.e. the ‘if’ condition and the
‘else’ condition, specified. The same applies to email automation workflow, at every stage of
the workflow, there needs to be conditional pathways that explain what the program needs to
do depending on the user-end interaction. Taking our earlier example of someone subscribing
to purchase headphones, the onboarding workflow with conditional pathway would be:

e

ACTIVATE WORKFLOW WHEN
SOMEONE SUBSCRIBES

SEND WELCOME EMAIL

|

I A

| OPENED THE EMAIL? I

B [N

YES NO
R —
CLICKED THE CTA
BUTTON MODIFY THE TAG
r—j FOR NON-OPENER
e —
NO
NURTURING EMAIL
EMAILS
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Email automation example:

= Pixelbuddha

To Pixelbuddha Community

What we do here is share free design resources of the highest quality
and professional knowledge on the regular basis.

About Who We Are

Here 1s what we bring to our
community

Huge library of free design goods

Our collection features a rich variety of free
design resources to enhance your creative
workflow, and we regularly fill it up with new
popular items.

Pro-grade premium resources

Passionate designers ourselves, we want you to
have only high-end professional design goods
at your disposal. Whether you do web or product
design, iflustrations or branding or, be sure to
find quality boosters on Pixelbuddha.

Fascinating email updates

We send our digest weekly to help you stay up-
to-date and not to lose a single freebie. Or, if
there some hot sales and special offers, you'll
be immediately notified, so stay subscribed.

Sounds good to you? We hope so! But if it's not what you want to
see weekly in your inbox — no hard feelings, unsubscribe here.

Otherwise,

Start Browsing Now

@'..ﬁﬂlfﬁmbﬂﬁffp Z;:fﬂ

We're passionate about bringing the best free and premium
resources to the creative community

Freehies Plus Journal Premium About

You are receiving this email because you've submitted your email address at
pixelbuddha.net to recieve exclusive updates. Pixelbuddha team, ul 10 Divizii NKVD
Ba, Volgograd 400131, Russian Federation

TWITTER FACEBOOK DRIBEBLE GOOGLE+  PINTEREST

Unsubscribe | Update email preferences

@

%

Welcome series

A welcome series is most elementary yet important email
that a marketer needs to have in their toolkit and easiest
campaign to set up as an email automation. Welcome email
IS the best place to set up expectations as this is the first
interaction of your subscribers after subscribing. Whether
you send a single email or set up a welcome email series,
the overall goal needs to be revolving around greeting new
subscribers, provide them with the incentives they were
promised on subscribing and directing them towards
further engagement.

For a single welcome email, the email copy needs to
verbally welcome the prospect to your marketing family. In
this email, the prospects will be introduced to what the
brand is about and what they can expect from your emails.
In the example below by PixelBuddha, there is a prominent
hero image followed by a list of benefits the subscriber
would get. The email ends with an actionable call-to-action
to start ‘Browsing Now'.




In case of a welcome email series, the emails need to progressively introduce the subscriber to
your brand and the problem-solving services or product you offer.

Assuming you are planning to send 4 emails as a part of your welcome email series, the
content in each email can be distributed across in the following way:

First Email: Welcomes the subscriber and thanks them for subscribing
Second Email: Introduction to your products or services and background about your brand

Third Email: What to expect from the brand. This email will list out all the pain points the sub-
scriber may be facing and aligns them with your solutions. Inclusion of some testimonials can
work wonders

Fourth Email: Getting introduced to the subscriber. Complete your profile or relevant freebie
can be offered here

There is a chance that some of your subscribers may not engage with any of the emails listed
here. This is a sign of times to come and such subscribers need to be kept in a separate list
where they need to be nurtured further before being removed. They may have subscribed
unintentionally or are no longer interested in the content.




lyRt business

YOU'RE ONE STEP AWAY

Verify your email
address

To complete your profile and start taking business rides with Lyft,
you'll need to verify your email address.

VERIFY

Have a question?
Reach out to our team

Contact

185 Berry St, Ste 5000, San Francisco, CA 94107
© 2018 Lytt, Inc

Double Opt-in emails

Double opt-in emails are considered to be
the most effective way to make sure that
someone who subscribed is genuinely
interested to be a part of your mailing list.
The subscriber is required to click on a link
on the confirmation email, they received on
signing up. This is a double-edged sword as
your subscriber may not like repeated act of
subscription confirmation and this may
result in quick unsubscription.

Irrespective of where you stand regarding
the number of opt-ins your subscribers
need, double opt-in email series has a
opt-in email and an optional verification
confirmation email.

As you can see in the email example below
by Lyft, the email copy is crisp and to the
point. What is worth noting is that they
specified the email address in the emalil
copy which is a good user experience tactic




o RRBOX

L

ORDER DATE QORDER NO.
Friday, XXth July 2016 XXX

IT'S ON THE WAY, REALLY GOOD EMAILS

Await your parcel

It's that time. Those countless hours spent crying into the pillow are over; your order
has left our warehouse.

Sent using Airmail
Expected delivery: Monday XXth July - Wednesday XXth July

More info
TRACK MY ORDER
|rh_u-|:k5 ._ &
ﬂﬂﬂﬂﬂ rn Eak]a-‘BFlarN.rm ?
YOUR DELIVERY ADDRESS ' = uaned statds Pat ffice ~
uuuuu
Soon your one-of-a-kind parcel will _
Mgy - &1l
be extravagantly chauffeured (in the 1 :,_,. P M
back of a van) to this address: &
» e
Um0 Paaspor-Agen:
Eﬂﬂ“v Good Emails e Bl ! Dl!l""ﬁ"'m Wi dackson Blvi
FORIOKR HORKR KHOKKK, ROXXK ¢ ”=_ = &Tﬂ;’:{ﬁ;“m : % i B Garratt Fope
KX XX HOCKKK HKHX XX 5 = sopsasecuiny Oficy g
EA0nINCES -
KAXKX
UNITED STATES “out Compary
mmmmmmm
Cily Aparimants
e Shop
E'*Ejgjﬂ @ daiz
ITEMS DISPATCHED
The following items have been dispatched.
ltem Price

Super Graphic x1 $16.79
Giftwrap: Goldenbay

Thanks again old bean, you've made an extraordinary purchase and we salute your
savvy shopping skills.

MISSED DELIVERIES

If you pop out, get caught on the loo, or are singing in the shower when they arrive,
they should leave you a card to let you know. Being the nice chaps they are, they'll also
drop you an email with instructions on how te re-arrange delivery or to have it left with
a trusty neighbour.

WE OFFER 30 DAY FREE RETURNS

= /" .
4 %,:'__‘ =
= " e PHONE
(UK) 0800 044 5010
GOT A QUERY? (Int.) 0044 20 33683410
GET IN TOUCH
Hit us up on the numbers featured or EMAIL
feel free to vist our FAQ infa@ﬁrabux.cam

FAQ ME

OTHER WAYS TO SHOP

WHAT'S NEW

TOP 50

Until next time, The Firebox Team
B v D)

Firebox.com Lid
Dragoon House, 37 Artillery Lane, London E1 7LP
VAT Reg. No.! 798 6593 41 Registered in England & Wales, No. 3874477

info@frebox.com | www.frebox.com | 0800 8021420

Transactional emails

Order Confirmation Email

The core transactional email in itself, the order
confirmation email acknowledges the customer about the
purchase success. The order confirmation email not only
informs about the order placement but also about delivery
dates, price breakdown, order number, and whom to
contact for any issues raised. Promotional activities such
as upselling and cross-selling can be done in this email to
an extent.

In the example below by Firebox, the email content
informs all the information mentioned above along with
links to their other products in the footer.




Etsy

Matthew, LightwithShade has shipped your order!

Track Package

)
I.-'J

e

4

' -
-'i..l" 1

Shipping From
 LightwithShade

Shipping To

Amy Smith
AXKXXXAXXXX
XX
AXXXX

Summer Color - 6.5 ft Twisted Cloth
Covered Wire-6.5ft 200cm for DIY

! vintage and Edison lamp - industrial
style - yellow color - blue color

LU :
| “-r' f )] Qtyjz
$11.00 USD

Summer Color - 6.5 ft Twisted Cloth
Covered Wire-6.5ft 200cm for DIY

! vintage and Edison lamp - industrial
style - yellow color - blue color

WA ) Qty: 1
$11.00 USD

View Receipt

Note From Wan
Thank you so much for your purchase!

If you were not involved in this transaction, please contact us via our Contact Page
Copyright © 2014 Etsy, Inc. 55 Washington St. Suite 512, Brooklyn, NY 11201 USA. All
rights reserved.

Shipping Detail Email

The shipping detail of the order placed can be
featured in the order confirmation email or sent
individually. Some brands tend to feature it in
the same email and some tend to separate both.
Shipping detail email is generally sent when the
shipping company is different from the brands
selling the product. Either ways, it is important to
add a link for the customer to track their order,
along with information on the point of contact
for any issues arising.

In the example below by Etsy, the shipping
details, the sender details, and the product
images are featured for easy understanding of
the customer.




TAYLOR STITCH Order #650050

Your order is on the way

Your order is on the way to you. Track your shipment to see the delivery status.

Customer information

Shipping address Billing address Shipping method
Smiles Davis Smiles Davis Free Ground Shipping
600 Montgomery St 600 Montgomery St

San Francisco, CA 94111 San Francisco, CA 94111

United States United States

Order summary

Shipping Immediately

Make some room in your closet — all the items below have shipped. Feel free to reach out with any

questions or concerns you may have.

The Winslow Parka in Navy
M-40x1

Responsibly Built Shop About

For The Long Haul. Workshop Account
Last Call Help
The Dispaich

B E Y ?

Product Receipt

Even though the order has been delivered to
the intended customer, it is a good practice to
send an order delivered or product receipt
email. This email can be used as a ‘thank you for
placing order’ greeting and can help your email
sound human.




share your thoughts.

post a review on larget.com

Hi Smiles Davis,

steps.

help others!

Storage Cart - White - Room
Essentials™

write a review

Organic Sheet Set (Twin) Blue Geo -
Threshold™

write a review

target.com find a store privacy help

Thes omad does NOt Quaranies ™a! the 2om i cumenty svalable. You can 'nd updated onlne and n-sione avalabilty when you verw S8 delads
This omal was sont rom 8 RO Cason-only address thad candt aCoept nComing emal. Plaase do not regly ¥ T Masilg0

TARGET.COM GUEST SERVICE, Target Corporation,

Mad Siop 2-A8,. PO. Box 8350, Mrrsapols, MN 554409450

C 2015 Terget com. Target and T Bullaerye Dosegn
are repatered rademarks of Target Brands, InC

Al Nty resecved

O,

Help other guests make a more informed purchase. You can post your review in just a few

Review / Feedback Email

Your communication with your customer
doesn’t end with the purchase. In order to
continue engagement, sending a review or
feedback email is a good tool. This not only
creates an opportunity for user engagement but
also for brand advocacy. Send such emails after
waiting for 10-15 days after the order was
delivered for a more honest review. Avoid any
promotional content in this email as it can be
distracting.

In the example below by Target, the email copy
iIs humble enough while asking for review. Also,
they have shown how the review will benefit
other shoppers. This adds a social responsibility
to the reader and this would enhance the
chances of reviewing.
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@& rROCKIN' WELLNESS

HEY JACKSON WE THINK YOU MAY

NEED A REFILL

We were told that you ordered
some awesomeness a few days
ago and we would hate for you to
run out so this is our way to help
you get more energy.

LAST TIME YOU ORDERED:

Rockin’ Wellness Sale!
1 Month Supply

Price: $34.99

GET SOME MORE

GET FREE U.S5. SHIPPING ON YOUR ORDER TODAY

Let us know if you have any questions. We're here to help!

Natural News [USNews Splash  VegNews natura

aowakemnings

Copyright ©2015 Rockin® Wellness. All rights reserved.

flvlelolt

= P

Y T = . : TRA
150 Oser Avenue 211354, Happauge, NY 11788

Don’'t want Lo receive these emalls? We respect your inbox, UNSUBSCRIBE

Re-order reminder Email

Another post-purchase re-engagement
opportunity is the re-order or replenishment
emails. Applicable for subscription-based
products, the replenishment emails are a great
way to remind the customers about the
upcoming deadlines. This way they can take

action and continue being associated with your
brand.

In the email example below by Rockin® Wellness,

they have displayed the product along with the
price and the link for re-ordering for the ease of

the subscriber.
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Forgot your password?

RESET YOUR PASSWORD

Password Recovery or Profile
update email

Any changes the customer makes to their online
profile is also considered transactional and
needs to be given equal urgency as other
transactional emails. Such emails need to help
the recipient to complete the aforementioned
actions as easily and quickly as possible. So, the
design needs to be minimalistic and to the point.

In the example below by Vervewine, there is no
additional fluff as the email copy s
straightforward and minimal.




“\ MEMN WOMEN KIDS CUSTOMISE STORE FINDER o
adidas

IS YOUR Wi-Fl OKAY?

Maybe your browser crashed when looking at the iconic Gazelle
silnouette. You don't want to miss out on this staple item in your
collection. Think we're biased? Check out some reviews below, Didn't
like any of the colours or designs? Feel free to customise your own
model with miadidas and step out in style.

SHOP NOW © CUSTOMISE ©

WHAT'S THE WORD?

Excellent, well made
and comfy. Can't go
wrong with Gazelles.

Timeless classic.

Mattye

Retro inspired genius.

Style personified.

Gb072

EXPLORE NOW ©

¥

SUPPORT MANAGE SOCIAL STORE FINDER
Help Account § Stores nearby
Delivery Email Preferences

\ o} <

v P

Refunds

Privacy Statement Update Preferences Unsubscribe  adidas.com

© 2017 adidas Intemational Trading BY, Hoogoorddreaf 8a, 1101 BA Amsterdam, The Netherands

Cart abandonment emails

The end goal of any business is to draw in the sales. It pains
when a customer places an item in their digital cart, only to
abandon it owing to any reasons. Cart abandonment emails are
a miracle in such situations as they act as reminders. The email
copy for a cart abandonment email needs to actionable and
create urgency. It serves as a good user experience when you
also include details of the abandoned products along with
images.

In the example below by Adidas, they adopted humor in their
email copy and also featured testimonials for additional trust
building
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Introducing the New
Facebook Pages Report

LOG IN & EXTEND TRIAL
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THE NEW FACEBOOK PAGES REPORT

We're excited to announce Sprout Social's new Facebook
Pages Report. This report includes new data and visuals to
analyze trends in audience engagement, message volume, paid
activity, demographics and more.

Log in and extend your tnial to view your report,

Key Features

New engagement data: impressions, reactions, video
views and clicks.

Calculate ROI of paid vs. organic posts.

Analyze activity across multiple Facebook Pages.

Better understand and target your audience with new
demographic data.

Export the Facebook Report in Spanish
and Portuguese.

LOG IN & EXTEND TRIAL

Learn more about the Facebook Pages Report. And as
always, stay tuned for more updates, and contact us with
any guestions.

Patrick Cuttica
Product Marketing

W Twitter f Facebook &' Google+

Lead Nurturing emails

As the name suggests, the purpose of lead nurturing emails are
to ‘nurture’ your leads. Lead nurturing emails are a series of
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